


оΦ /ƻƳƳǳƴƛŎŀǘŜ ¸ƻǳǊ ¦{t
Your elevator pitch also needs to communicate your unique selling proposition, or USP. Identify what makes 
the University of Alaska uniquely situated to serve Alaskans. 

пΦ 9ƴƎŀƎŜ ²ƛǘƘ ŀ vǳŜǎǝƻƴ
After you communicate your USP, you need to engage your audience. To do this, prepare open-ended 
questions to involve them in the conversation.

рΦ tǳǘ Lǘ !ƭƭ ¢ƻƎŜǘƘŜǊ
When you’ve completed each section of your pitch, put it all together. Read it aloud to see if you can say it 
within 30 seconds to a minute. Then, try to cut out anything that doesn’t absolutely need to be there. The 
shorter it is, the better!

сΦ tǊŀŎǝŎŜΗ
Like anything else, practice makes perfect. Remember, how you say it is just as important as what you say. 
As you get used to delivering your pitch, it’s fine to vary it a little – the idea is that it doesn’t sound too 
formulaic or like it’s pre-prepared, even though it is!
------------------------------------------------------------------------------------------------------------------------------

tƻǎǘŎŀǊŘ wŜƳƛƴŘŜǊΥ

Each table has a stack of postcards. These postcards play a crucial role in reminding legislators of the wide 
range of reasons to support the university. 

Please take a minute and write a brief message outlining the reasons why the University of Alaska is important 
to YOU. 

Your message should be one or two sentences that that explain why you personally support the University 
of Alaska -- whether it’s because it serves as an economic engine, prepares Alaskans for the workforce, 
serves as a center for research and innovation, or offers Alaskans the opportunity to better ourselves and our 
communities. Be specific! This is our chance to ensure that Alaska lawmakers hear directly from stakeholders 
about the value the university system brings to our state.

Consider taking a few postcards back to campus with you and encouraging colleagues, friends, and community 
members to write a message. You can put all the postcards in an envelope and mail them to the UA 


